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Research Background & Significance Study Sites Research Methodology

* |Increasing recognition of street art murals in Field assessment
HK amongst locals and tourists Sheung Wan * Field assessment form on
* Murals can be aesthetically and functionally i i B characteristics of street art murals &
valuable to society and alter people’s sense of pedestrian behaviour
place * Photo-taking
» Help fills research gaps and provide insights * Note-taking
for policy development to incorporate art into Questionnaire
the society » 120 samples by convenience &

D snowball sampling
Research Objectives

* Ratings on the perception of street art
To evaluate the relationship between street art murals, dggree.of sense of place ana
: their relationship
murals and sense of place in Hong Kong + 1 (strongly disagree) to 5 (strongl
* To identify and compare the characteristics of S d S
street art murals in Sheung Wan and Sai Kung agree). .
) . In-depth interview
* To evaluate the perception of residents and . 0 dent f Sh W
local visitors on the street art murals in Sheung neresident. from Sneung vvan
Wan and Sai Kung * One reS|den’F from Sai Kung Town
* To analyze the factors related to street art ) C?Ene }iro:tessmnf l reprgsetgtatlve from
murals that are affecting residents’ and local >HEEL aft murat organization
o Secondary sources
visitors’ sense of place . Schol Alicat
* To provide recommendations for the future chotar pubtication
development of street art in Hong Kong

e Government document
e Online media

Sense of Place

Characteristics of Street Art Murals Conceptual Framework

o Theme Street Art Murals in Hong Kong ® Physical aspect

e Cultural/Historical f R . Ne|ghbou.rh.ood

+ Social/Community characteristics

« Political sy ||| s e ||| [ e Y] ] S S. l'_elvet of aesthetics

° Com merCiaL .+ Commercial + Pedestrian behaviours distinctiveness [ ) OCIa aspect

: N ) . . .

. Presentation Levgt of soma% iInteraction

. Colour | | * Desire for social

Sheung Wan - - vs — — —| SaiKung . .
[ - INteraction

¢ Style \_ -

. Scale * Perceptual aspect
o L oc ati on Relationship between street art murals and sense of place in Hong Kong ® Sen se Of bel_o N g | N g

e Land use r—— Sensg of pnpl e. .

e Perceived distinctiveness

 Characteristics of the area

Discussion

Major Findings

e Differences in characteristics of street art murals » Positive perception of street art murals ° Strong pOSitive retationShip
. « Strong degree of sense of place cause by the between perception of street art
Sheung Wan Sai Kung Town street art murals murals and sense of place
 Respondents think that street art murals will * More positive perception will
Theme [Aboutthe culture About nature, directly affect their sense of place lead to stronger sense of place
and history of Hong [animals angl pl.ants, Overall Overall Overall . E;f\clevreeggeusr k|)r:a gzir(jees L(J)g ng;?agjlt:(;;\
Kongor Hollywood |outdoor activities perception  degreeof relationship SUp
Colour [A variety of colours [Mostly bright colours of murals sense of between ’ ;/Yeeaaker correlation in urban
Style A variety of styles Mostly pop art place murr?ls ar]:d . Stronger correlation in
Scale Smaller Larger S l:<e:eo suburban area
Location |Next to shops or On residential P * |Importance of context in
restaurants buildings or in Total mean 4.167 3.933 3.883 neighbourhood level
recreational facilities Sheung 4.200 4.067/ 3.900 » Context affects the

characteristics of street art

 Sense of place aspects that correlate the strongest Wa.n el murals in urban and suburban
with the characteristics of street art murals Sai Kung 4.133 3.800 3.867 areas
Town mean

Sheung Wan Sai Kung Town Recommendations
» Positive correlation between perception of street

Theme Perceptual & Perceptual & Social art murals and sense of place * Increase support from government
Social Overall correlation and private enterprises
Presentation | Perceptual & Perceptual & between murals and * Addartinstallations that fit the
Social Physical sense of place theme of the murals
. ; Sheung Wan 06937 **Correlation is significant at the
Location Social Perceptual Sai Kung Town 0.809** 0.01 level (two-tailed)
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