burb wit 3 ‘tr ;
AN i 1

VR

i =

il WL ¥ g e

| / X5
A

]




Compans\ =
e Implication
» Conclusion




.....
4

—- ey Crer
. S S s i
= R s e

elor ment of shopplf)Q Cen ars’
. ‘. |!| u i




]
A




-- PRLioN Y
and Korean

- Ageing white popu

i

2



Eastwood




oy .\.

A R
o 1.
/AN
| i

‘Interview results

Number of interviewees in shopping malls




iy

g centr

Pt

o i
-

| 7,
. \ 4
Y

| f "pin




]

A




| h il !

"" rDom| ated by

Ethnicity ﬁil@rean, - Mixed ==
| eWWhite people

Working
population

Retired Working



ngher mQj@IIIty of youngsters

Lack of entertamment

.‘ Loss of sense of belonging |

Race S g Good Network

Working population

CE) Relaxing and comfortable



"\ - .;-“‘:--’;‘.' 41 ot e
' Good transportation network

ﬁlg and_well—mamtamedshopplng_mall

—

s Higher variety of shops
Working population

(Working) Higher order of goods



]

A




_—

station” - | __
B - Houses: Far ayay from A
~__the rajlway station i ILN =

Msocation ‘of housing

- U Iope higher « No obvious residential

clas Ry [~ area P '

- Lower slope: lower class -+ Surrounded by offices and
' - university buildings

i -



* Lowk ng'l-o_be‘;;;fj: oy
immigrants, e"-‘%K_orean, i

i1
L I e
¥ o










Range
Accessibi

of |
'1!?""

No. of visitors

Types of visitors Local reS|dentS -

High
More -
University students,

white collar, people from
other districts



-----
4

__ marke-ts = /!i\ Ente_rtali:i"g'ent'—" =

' S lr : ¥ ~ Electronics and
E — Communication. .
\ - — Fashion accessories
- Jewelry
— Supermarkets



SN TTITT L.

e L e | .l;v




-----
4

e Ke .-@n (]
- shops Are affe’ct d by the chalg ]

A
. TransportatioMenter itself attract the specific
types of customers N

i -

2



W sto mers'

e l LI H .







